$35.99

e

reading glasseé
$9.99

cordless with two batteries _/ universal remote
$5.63

$349.98

windsock é

wind chimes
$14.42

putter
wixtons  $121.

¢

ollipops  $12.95
$0.68

Z fyfishing

280.75 washer/dryer combo
$1628.45



Tapestry Segmentation Marketing Assignment

- Select three neighborhoods from three different Life Modes that
you Will market one of the products from the previous slide.

- Give three specific reasons (3-5 sentences each) using
information from each neighborhood’s description to justify your
selection of marketing specifically to them.

-+ Select one neighborhood that you believe would be the least
favorable neighborhood to market your product. Give a 4-5
sentence explanation detailing your reasons.

- Create an advertisement that you would use to help market
your product in the neighborhoods you selected.
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